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New look brand for BCEC’s future vision
Brisbane Convention & Exhibition Centre (BCEC) has undergone a brand refresh to reflect a future business environment as we approach our 25th anniversary. 

Building on 25 years of successful events, unmatched experience and industry knowledge, the Centre looks forward to the future with a fresh new look and marketing campaign.

The Centre’s logo has officially evolved from the historic five sails design, symbolic of the original Merivale Street Building to one overarching sail, acknowledging the emergence of the Centre’s boutique events hub, BCEC on Grey Street.

[bookmark: _GoBack]Bob O’Keeffe, General Manager of BCEC described the campaign as confident and contemporary, in tune with the changing landscape of Brisbane. “The campaign – Our City Your Canvas – speaks to BCEC’s deep connection with Brisbane and our pride in shining a light on the city’s many rich experiences. 

“The new colour palette reflects both the venue and its location – the rich vibrancy of the riverside South Bank Parklands and the lights that illuminate a beautiful Brisbane city. 

“The brand expresses that regardless of size, every event held at the Centre is seen as a fresh canvas and the opportunity to create that special ‘wow’ factor for our clients’ events.”

Developed over a period of many months with Brisbane creative agency Rumble, the campaign reflects the Centre’s dynamic personality, impeccable hospitality and creativity and innovation in the delivery of events. It acknowledges the Centre’s long term staff and their invaluable contribution to its success; and the importance of offering clients and customers an opportunity to connect at a deeper level.

“What is so impressive about BCEC, is that the spaces and the amazingly creative and collaborative team enables clients to conjure magic for event organisers, participants, artists and audiences,” says Nancy Hartley, Founder and Creative Partner at Rumble. 

“BCEC is iconic in our city of Brisbane, highly awarded and renowned around the world, it is an amazing venue in a fantastic city with a world class offering.” 

The campaign will be rolled out across multiple platforms following its launch at the Asia Pacific Incentives and Meetings Event (AIME) in Melbourne in February. 



Download high-resolution images here
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About BCEC: Brisbane Convention & Exhibition Centre is owned by South Bank Corporation and proudly managed by leading international venue management specialists ASM Global.
About ASM Global: 
ASM Global is the world’s leading venue management and services company. The company was formed by the merger of AEG Facilities and SMG, global leaders in venue and event strategy and management. The company’s elite venue network spans five continents, with a portfolio of more than 300 of the world’s most prestigious arenas, stadiums, convention and exhibition centres, and performing arts venues. From Aberdeen to Anchorage, and Sydney to Stockholm, its venues connect people through the unique power of live experiences.
From its Asia Pacific headquarters in Brisbane, Australia, ASM Global operates a network of venues that includes convention and exhibition centres in Brisbane, Cairns, Darwin, Newcastle, Sydney, Christchurch (opening 2020), Kuala Lumpur, Muscat and Shenzhen (opening in 2020); Suncorp Stadium in Brisbane, Kai Tak Sports Park in Hong Kong (opening 2023) and interests in major stadia in Sydney, Parramatta and Perth; and entertainment arenas and performance theatres in Brisbane (4), Cairns, Darwin, Newcastle, Perth, Sydney (4), Bangkok (Em Live Theatre and Bangkok Arena both opening in 2023), Dubai, Hong Kong and Kuala Lumpur. 
ASM Global’s diverse portfolio of clients benefit from the company’s depth of resources and unparalleled experience, expertise and creative problem-solving. Each day, the company’s 61,000 passionate employees around the world delivers locally tailored solutions and cutting-edge technologies to deliver maximum results for venue owners, and operations, and amazing experiences for guests. By consistently looking for new ways to envision, innovate and empower the spaces and places that bring people together, ASM Global elevates the human spirit while delivering the highest value for all stakeholders. For more information, please visit www.asmglobal.com
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